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The Future now



Through relatable characters and mostly 
C G I v i s ua l s , t h i s i n s p i r i n g st o ry 
transports viewers to a futuristic world, 
showcasing the wonders of technology 
and a better tomorrow. The characters 
answer the question, "What does the 
future hold?"   defining it based on their 
values and living standards. The story 
concludes with the affirmation that the 
future has already arrived with Orro 
Digital, leaving viewers uplifted and 
hopeful about the unknown possibilities 
that lie ahead.
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Approach

 


The main concept of my project is to 
showcase a variety of characters in 
an emotional and aspirational way 
while conveying the ease and 
access ib il ity of the featured 
technology. To achieve this, I'll use 
real-life locations with CGI added in 
post-production to enhance the 
futuristic elements. Through a series 
of vignettes, I'll showcase different 
characters and their experiences 
with the technology, emphasizing the 
positive impact it has had on their 
l i v e s . I ' l l c r e at e r e l ata b l e 
c h a r a c t e r s f r o m d i f f e r e n t 
backgrounds and professions, 
ranging from children to seniors. 
Each vignette will be emotionally 
driven and aspirational, leaving 
viewers feeling inspired about the 
possibilities of the future.
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look and

feel
The commercial will have wide angle shots with a 
balanced composition and settled camera 
movements for a visually stunning and cohesive 
story. We'll use CGI elements to create a 
futuristic and aspirational feel, with a bright, 
washed-out look that conveys ease and 
accessibility. Throughout the commercial, we'll 
use color grading and lighting to enhance the 
mood and tone of each shot, while the camera 
movements will be precise for stability and 
confidence. Our goal is to create an emotionally 
impactful commercial that showcases the 
technology and inspires viewers, with a 
professional and polished look that builds trust 
in the brand.
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The story
The story begins in a science museum where a man asks in a charismatic 
way, "What is the future?" As the music continues, we find ourselves in a 
futuristic apartment where a young girl arrives from work and voice 
commands her household appliances. The narrator says, "For some, the 
future is being in control." We then see a family watching TV together 
on a 7D screen, and a bird flies out from the TV. The little girl touches 
the bird and lets it go back to the TV. The narrator says, "The future is 
being connected with the ones we love in a different dimension."

 

Next, we see a designer working in an augmented reality studio with 
mirrors and mannequins, and a robot hand doing detailed designs. The 
narrator says, "For others, the future is living your imagination." We 
then meet a team of engineers controlling the construction of the city 
by robots and drones. The narrator says, "For others, the future Is not 
only building, it is development." After that, we see the city where 
everyone is happy and enjoying life, and from a flying car, our main 
cast says, "For some, the future is possibilities and harmony."

 

We then see a group of underground crazy scientists making a 
mechanical horse in rock and roll style. The narrator says, "For them, 
the future is unknown." Finally, we arrive at a futuristic restaurant 
where robots provide service and people pay by phone. Our main cast 
says after paying, "No matter what you think the future will be, one 
thing is for sure: it starts now with Orro Digital - limitless possibilities."
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The characters

The characters in the commercial represent a diverse range of people from 
different backgrounds and The characters in the commercial represent a 
diverse range of people from different backgrounds and professions. The man 
in the science museum is charismatic and curious,


The young girl in the futuristic apartment is tech-savvy and confident, The 
family watching TV on the 7D screen is loving and connected, The designer in 
the augmented reality studio is creative and innovative. The team of engineers 
are skilled and precise, working together seamlessly. The underground 
scientists making the mechanical horse are eccentric and unconventional,

. The man in the science museum is charismatic and curious,

The young girl in the futuristic apartment is tech-savvy and confident, The 
family watching TV on the 7D screen is loving and connected, The designer in 
the augmented reality studio is creative and innovative. The team of engineers 
are skilled and precise, working together seamlessly. The underground 
scientists making the mechanical horse are eccentric and unconventional,
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Apartment girl
Designer Head 0f construction 

OLd man KId Old women
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Cinematography 
The commercial will feature high-key and 
diffused lighting, creating a bright and optimistic 
atmosphere. We'll use wide-angle lenses for a 
larger-than-life look, with medium close-up shots 
to capture the characters' emotions. The primary 
camera will be on a Ronin for smooth and stable 
movements, with occasional dolly shots to add 
variety and interest. The overall effect will be 
visually engaging and aspirational, capturing the 
ease and accessibility of the technology.



Art 
direction 
To enhance the look and feel of the commercial, we recommend utilizing a 
futuristic art direction with sleek and modern set design, advanced 
technology, and high-tech props. Incorporating natural elements such as 
plants, wood, or water can create a sense of balance and harmony, while 
practical effects such as smoke or haze can enhance the dreamy and 
ethereal atmosphere. Utilizing contrasting lighting and color can create 
visual interest and highlight the emotional tone of each scene, while a 
minimalist approach can emphasize the ease and accessibility of the 
technology and ensure that the focus remains on the characters and their 
experiences. By incorporating these art direction notes, we can create a 
visually stunning and emotionally impactful commercial that inspires and 
uplifts viewers, while also showcasing the aspirational qualities of the 
technology featured in the story.
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Costume  
The characters in the commercial will wear modern and 
stylish clothing in bright colors with a sleek, 
streamlined look and minimalistic design. Accessories 
like smartwatches,sunglasses and headphones will 
showcase the technology subtly. The costumes add to 
the aspirational and visually stunning feel of the 
commercial, creating a modern and exciting atmosphere.



Cgi 

Color


Editing

The commercial will feature high-paced 
editing with a lot of match cuts from one 
scene to the next. Most of the element in the 
frame are CGI ,The color grading will have a 
natural tone with muted colors for a cohesive 
and futuristic look. The voice-over will be a 
blend of narration and dialogue to maintain a 
natural tone and create a conversational feel.
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Thank you


